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Denise Yeung, businesswoman and professional rac-
ing driver in Hong Kong, was crowned winner of the 
2015 Hong Kong Touring Car - Group N2000. She is 
the founder and CEO of a successful real estate com-
pany, and a mother of two growing boys. How did she 
achieve all this? 

Two car races are responsible of the biggest changes in 
her path. The first one takes place  in Bejing: a childhood 
friend convinces her to join in the race. He remembers 
how she used to organize bicycle races in the parking lot 
close to her home, and she always won. She accepts the 
challenge, and immediately finds herself in her element. 
She puts her foot down on the gas pedal. She overtakes 
one car, then another… The race ends too soon and as 
Denise crosses the finishing line she is only sorry that 
it’s over. Then she notices: she has won the race. “I was 
shocked and very happy. But even if I was happy, even if I 
liked racing, I knew I wouldn’t continue. At that time, I 
had just started my company and my first child had just 
been born.” After a successful career in one of the top real 
estate agencies in Hong Kong, she has decided to leave 
her job and set up her own agency. She wants to give 
more opportunities to her son. And she loves the feeling 
of putting up a new property for sale, of matching it with 
the ideal buyer, of closing the deal. She bargains hard but 
enjoys the look of happiness in people’s eyes when they 
secure their dream home. 

One year after, that dreamy scenario dramatically 
changes: “My husband had an affair, it was the hardest 

moment in my life and I didn’t know how to face it.” De-
nise feels she has failed. She feels lost and insecure about 
everything, even her own identity. It’s true, she loves her 
job, but for whom is she doing it now?

We always need someone who can give us hope, from 
the outside, seeing what we are unable to see. For Denise, 
this person is her half-brother. “He said, I know you love 
racing. I have a car for you, to join the Macau race. And I 
said, why not? Let’s try.” Macau is a street circuit racing 
event, this is not the Grand Prix, but Denise is surprised 
by the enthusiasm she feels at the idea of joining a compe-
tition there. This is the first thing she does for herself in a 
long time. Perhaps, the first thing she ever did for herself.

In this race, she does not finish first, but she anyway 
sets a record: she is, again, the only woman competing. 
So she comes home determined to become a professional 
driver, and she starts pursuing a career in racing. Soon, 
she finds a sponsor: it is good for a company’s image to 
be backing the first and best female racer in Hong Kong. 
She starts inspiring other women to follow in her steps. 
They are not afraid to be considered less feminine, or too 
aggressive: they find the courage to be exactly who they 
want to be. At the centre of their lives. Today, Denise is a 
successful estate agent, a successful car racer, and a mem-
ber of FAB – the Lamborghini Female Advisory Board. 
Her sons are richer than she ever dreamt, because they are 
proud of their mother and secure in her love: for herself, 
as well as for them. They are growing up with a strong 
and winning woman.  X

I don’t participate in every race for the 
win. Even if I lose, I feel happy because  

I learned something from the race.

THE PIONEER DRIVER

Denise Yeung
Businesswoman and professional racing driver 
in Hong Kong

The professionals of the Lamborghini Female Advisory Board 
had the courage to change their lives and become role 

models. Here are the protagonists of the podcast Fab Talks.
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Olga Iserlis is among the most sought-after interna-
tional event planners. How did she get here? She is six-
teen years old the day she leaves Russia. The daughter of 
a medical scientist and an electronic engineer, has been 
raised in St Petersburg’s cultural élite. But when her father 
passed away, Olga’s mother decided that Soviet Russia was 
not safe enough for two Jewish women living alone. They 
leave everything behind and fly to New York. With no 
money, at such a young age, Olga learns that dreaming 
big is just as important as working hard. 

Some years have passed and Olga has managed to leave 
the hardships behind. Then her husband is offered a job 
in Singapore. They have a one-year-old son. Olga embarks 
on a journey of discovery of the island that is now her 
home. She wants to be a part of this new world and sets 
up a bagel shop that soon becomes a huge success. This 
is only the first step of a bigger project: working to bring 
more music, art and culture onto the Singapore scene. 

Asked by a friend to help organize a charity event, she 
discovers her real call. And she decides to revamp the 
whole notion of staging an event, in order to create an 
unprecedented and unrepeatable experience. In 2016, she 
writes a Coffee Table Book, Save The Date by Olga Iser-
lis, the story of her amazing life journey, and behind the 
scenes of her career. And if you ask her whether organiz-
ing events is a “women’s job”, she agrees. It’s an extremely 
challenging job, it takes an extremely strong person to do 
it. Therefore, it takes a woman. X

Zena Kaddour, clad in a golden dress, greets the guests 
at the door. It’s April 2019, 20 years since Tarik Kaddour, a 
highly-skilled goldsmith, opened his first jewelry boutique 
in West Sydney, Australia. He has another boutique now, 
and a wife, Zena, who proved to be invaluable in the busi-
ness. Tonight, they are celebrating with a magical evening 
at the Sydney Double Bay Hotel, where guests are met with 
the sight of  two shiny Lamborghinis, one white, one black. 
But Zena’s story begins far from those champagne-washed 
rooms. She grew up with her mother and her grandmother, 
they had very little money and the loss of Zena’s father was 
an open wound. They tried to make up for her loss, invit-
ing relatives to their home, hosting dinners, surrounding 
the child with warmth. This made the difference. 

Zena had always taken an interest in her husband’s work 
and she was convinced that his business would have ben-
efited from a different, more people-oriented marketing 
approach. She was fired up with ideas for initiatives and 
campaigns aiming to bring more heart and passion into the 
industry. She styled her first bridal showcase. She organized 
the launch of one of the collections, receiving wide media 
interest. And she outlined for her husband a much more 
ambitious plan, that implied rethinking the very idea of 
“sale”. The process of creating a bespoke jewel, she rea-
soned, starts with sharing the story of what the customer 
likes and wishes for. And so it was that Zena brought about 
a small revolution: dismiss that age-old attribute of luxury 
– exclusivity – and think of luxury as inclusion.  X

A S TORY OF THRE E C ONTINE NT S

Olga Iserlis
Founder and CEO of Adagio Events

Natalia Aranovich is the founder of the Aranovich Law 
Firm, PC. A Law Corporation with focus on business law, 
intellectual property, immigration and entertainment. If 
it sounds like a lot of work, that’s because it is. And it took 
even more work to get there, from Porto Alegre, Brazil.

2016 is ending. Natalia has had a license to practice 
law for almost fifteen years, but that was in Brazil. When 
she came to the USA, she knew that she had to get her 
lawyer’s license in California as well. This is not easy at 
all. She prepared for a year and then, in July, she was 
among the candidates taking the bar. In the five months 
since, she has heard the same words over and over again: 
don’t be too hard on yourself, if you don’t make it. So 
this is the fateful evening. Natalia is at home, waiting for 
the results to appear on the website. Every few minutes 
she hits “refresh”. And finally there they are. The results. 
And she passed.

Would you like to help change the law? This is the 
question Natalia Aranovich is asked when she is barely 
out of university. It’s 1999 and the rapidly growing “net 
economy” poses brand new legal problems, foremost the 
problem of copyright. The bar organization is defining 
the intellectual property aspects connected to buying 
and registering a domain and they approach Natalia, 
asking if she would write something about it. It’s like 
the Far West and Natalia, though young, steps in like a 
very determined sheriff. Her article about how to rule 
on possible conflicts between trademarks and domain 
names gets published in the National Journal. Judges all 

over Brazil start using her arguments to settle lawsuits 
on the matter. Years later, it turns out to be the key to 
her transformation: thanks to that hard work she will be 
eligible for the O-1 Visa, granted by the United States 
to “individuals who possess extraordinary ability”. That 
visa will allow Natalia to move to California and start 
her new life. 

 Today, about seventy percent of the clients of the 
Aranovich Law Firm are women. Many are non-Amer-
icans. California has always attracted people from the 
four corners of the world. All of them are hopeful, many 
have at least a good idea. And in a foreign country, where 
you don’t know the system and you lack the necessary 
connections, that idea can be easily wasted or stolen. 
That’s why you need a lawyer. And the right moment to 
get one, as Natalia says, is immediately. Natalia started 
working with the Brazilian Chamber of Commerce, or-
ganizing events. She needed to get to know more people 
working in the most important business in town, enter-
tainment. And soon realized that networking is more 
difficult for women: you have to be friendly and sociable, 
but also to be strict and detached in order to be taken 
seriously. She now takes active part in many initiatives 
aimed at giving women more opportunities in business, 
more visibility and more weapons to defend themselves 
against many discriminations. But being a woman also 
has some advantages. Natalia is convinced that it helped 
shape her creativity, because women are more able to see 
the wider picture.  X

It’s more difficult for women to 
be seen as business professionals 

and not just as a pretty face

THE CRE ATIVE S IDE OF THE L AW

Natalia Aranovich
Lawyer in Los Angeles and founder of 
Aranovich Law Firm, PC

A DIAM OND HE AR T

Zena Kaddour
Creative Director of House Of K’dor, luxury jewelry 
brand in Australia


